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Price is the most important factor Internet penetration continues to 66% of global consumers plan on
for consumers when they shop grow globally 5-7% every year mobile purchasing in the future
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Both Amazon and Alibaba are ranked Global consumers cite ‘trust’ as the
among the top 10 internet companies main barrier to purchasing more online
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These trends come from the Global Ecommerce Report 2017, devised by Ecommerce
" Ecommerce Foundation and sponsored by Mazars. Read the full report on mazars.com
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